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~ ARE YOU REALLY«

These are the rather dauntihg words of the chaifrhan
of the Intergovernmental Panel on Climate Change
Dr Rajendra Pachauri.

By Sapna Kulshrestha a‘llqz'qindu Gopal Rao
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f the words of Dr Pachauri
don’t wake you out of your
stupor, not much else would
have the ability to. Preserva-
tion is the need of the hour and
with hotels being among the larg-
est consumers of energy, they need
to sit up and pay rapt attention.
Energy conservation, waste
management, STP (sewage treat-
ment plant), treatment and dis-
posal of effluents, rain harvesting
systems, solar systems, controlling
emission of carbon dioxide — these
are all green initiatives which ho-
tels across the country and beyond
are adopting. But how effective
and efficient are they? As noise
over environment issues reaches
a new high, HotelierIndia.com in-
vestigates if the hospitality sector
is truly going green?

WALK THE TALK

Taj Hotels Resorts and Palaces
adopts EARTH (Environment
Awareness & Renewal at Taj Ho-
tels), a project which reiterates
the conscious effort to commit to
energy conservation and environ-
mental management.

EARTH has received certifica-
tion from Green Globe, an inter-
national benchmarking and certi-
fication programme for the travel
and tourism industry, based on the
Agenda of 21 principles for Sus-
tainable Development endorsed
by 182 Heads of State at the Unit-
ed Nations Rio Earth Summit
in 1992.

“This is being done across all
hotels and 67 hotels have been
certified to date. Eleven hotels
have received the silver certifica-
tion,” explains H N Srinivas - Sr.
Vice President, Human Resources,
Taj Hotels.

The Taj believes that green ini-
tiatives are real and today there
is a direct correlation between
how humans behave and climate
change. According to him all the
upcoming hotels at the Taj, will
be LEED compliant. At The Park
Hyderabad, India’s first LEED
Gold certified hotel, designing and
planning is such that it maintains
low outdoor heat absorption, high
acoustic levels, minimal emis-
sion levels, energy-efficient light-

“[BEING GREEN]
IS NOT ONLY
ABOUT TREE
PLANTATIONS
BUT A LOT MORE
LIKE WASTE
MANAGEMENT”

b/

THE NUMBER OF TAJ HOTELS
WHICH HAVE RECEIVED A GREEN
GLOBE CERTIFICATION TO DATE

ing, and optimum utilisation of
natural lighting.

“There are two aspects to go-
ing green in today’s world,” says
Anurag Bajaj, General Manager,
The Park, Hyderabad. “First is
to abide by the laws enforced to
save the environment and second
to be socially conscious about the
same. Most people adhere to the
first and being market leaders by
being socially conscious is what
distinguishes a profit focused busi-
ness from a socially responsible
organization.”

Offering a tangible example
of this social responsibility, Alok
Verma, General Manager, For-
tune Select Exotica Mumbai, says
“we have installed low-flow show-
erheads and sink aerators and
low-flow toilets and toilet-tank
fill diverters. We are in the pro-
cess of installing window film to
lower heating and cooling loads
and reduce glare in guestrooms
and we’re also planning to pur-
chase “Energy Star” appliances
wherever possible.”

Confirming that hotels are in-
deed putting their green foot for-
ward, Desiccant Rotors Interna-
tional sales head for the western
region Sumant Padhi, says “Hotels
are increasingly employing green
technologies especially for HVAC

for energy optimization. We are
working with hotels like Oberoi
Hotels and Resorts and Grand
Hyatt hotels among other up-
scale brands and have seen much
of the demand coming from the
luxury segment as they can af-
ford the higher initial costs for
such products.”

According to him the Green
trend is particularly visible in
high-end hotels, but will trickle
own to other hotel segments
too with growing awareness as
well as alternative technologies
getting cheaper.

He adds: “Going green is not just
fashionable but necessary in to-
day’s world of hospitality and ho-
tels are adopting eco-friendly tech-
nologies for waste reduction, water
and energy conservation and other
environment friendly practices.”

Desiccant Rotors deals in prod-
ucts like Energy Recovery Venti-
lators (ERV), Treated Fresh Air
units (TFA), CO2 Sensors, and
evaporative cooling modules for
AHUs and chillers.

An initiative worth mention-
ing here is that of the Heritage
Madurai, which takes its left-
over food and sends it to a local
piggery farm.

Courtyard by Marriott has a
companywide ECHO programme
(Environmentally Conscious Hos-
pitality Operations) in place to
provide guidance in five key areas:
Water and energy conservation,
clean air initiatives, waste man-
agement, clean-up campaigns and
wildlife preservation.

The Courtyard by Marriott,
Pune Hinjewadi follows what
they call ‘Spirit to Preserve.’ “It’s
not only about tree plantations,
but a lot more like waste manage-
ment where we are doing a sample
project wherein wet garbage from
the kitchen is being stored in a
small tray and enzymes have been
sprayed on it to convert it into
manure,” says Deepak Manocha,
General Manager, Courtyard by
Marriott, Pune Hinjewadi.

And backing this preservation
by hotels, Rajeev Jain, director
of Windorz India, a provider of




WHO’S DOING WHAT

“ABIDE BY THE LAWS
ENFORCED TO SAVE THE
ENVIRONMENT AND BE

SOCIALLY CONSCIOUS”

Anurag Bajaj, general manager, The Park
Hyderabad

“ELEVEN HOTELS
HAVE RECEIVED A
[GREEN GLOBE] SILVER

CERTIFICATION”

HN Shrinivas, sr vice president, human re-
sources, Taj Hotels

“EACH DEPARTMENT HAS
AN ENVIRONMENTAL CO-
ORDINATOR LED BY THE

CHIEF ENGINEER”’

Jaideep Anand, general manager, Ista Hyderabad

“WE NEED TO UPGRADE
OUR TECHNOLOGIES TO
MAXIMISE THE USE OF

ENERGY ™

Ruchika Mehta, director marketing communica-
tions, Shangri La, New Delhi

“GUESTS THAT REUSE
THEIR LINEN ARE GIVEN
CERTIFICATES AND GIFTS

FOR DOING SO~

Akshay Gavai, environment officer, The Orchid
Mumbai
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Even existing hotels are now incorporating new technigues for energy efficiency.

and more hotels are making en-
vironment friendly choices as it is
the need of the day. For instance to
maintain indoor ambient tempera-
ture in hotel building, hoteliers and
designers are using energy efficient
glass in their external facade and
windows, the choice of glass de-
pending on the specifications as
well as aesthetic requirements,
which is an important consider-
ation in hospitality. Though such
products are more expensive, due
to their energy efficiency features
have almost become a must for
hotel buildings. One can say itis a
mixed bag, while some hotel prop-
erties think of it as a great market-
ing gimmick, there are a few who
take the ‘environmental-friendly’
tag very seriously.”

An official spokesperson for
Duravit India says that besides its
bath products it also offers an eco-
friendly range of water saving uri-
nals and dual flush water closets.

“Luxury hotels and wellness
properties are keen customers for
our water saving bath products and
fittings, though luxury and mid-
segment hotels are investing more
in these systems. But budget hotels
too are showing interest towards
water efficient systems. DLF is one
of our customers among many oth-
ers to opt for water efficient show-
er systems, dual flush toilets and
other similar products.”

The spokesperson added:

. “Though the initial cost of eco-

friendly fittings is high compared
to similar regular fittings hotels
have begun to adopt them for their
long term benefits and savings and
also because hotel guests have be-

come more sensitive to environ-
mental issues and prefer to use
sustainable products.”

Ruchika Mehta, Director Mar-
keting Communication, Shangri-
La New Delhi, whose property
has an ISO 14001:2004 says, “Our
endeavors are to advocate com-
prehensive standardised policies
in providing quality products and
services, as it commits to address
environmental concerns as part of
the business ethics. We do tend to
change the temperature settings on
the capital plant depending on am-
bient temperatures. However we
need to upgrade our technologies
to maximise the use of energy.”

The Courtyard by Marriott,
Hyderabad is the only hotel com-
pany to be using bio diesel and
have installed a new boiler this
year that helps save over 120 liters
of water per day.

Shailesh Kumar, Director of
Engineering, Goa Marriott Resort
adds, “besides the green measures
in our operational aspects, we also
periodically undertake various
activities throughout the year like
beach cleaning (since the resort
is located close to the beach), tree
plantation drives, pollution control
checks for employee vehicles etc.

However Deepak Bhosale, Man-
ager Corporate Communications,
Ispat Industries, manufacturers
of steel building materials, offers a
different point of view.

He says, “The green label is
more of a marketing gimmick for
most hotels as many are still reluc-
tant to make huge investments in
eco friendly technologies. It is the
luxury and mid-segment hotels
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